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TV
Life-Program Split
Splitbreak
Cut in Zoom
Cut in vertikal
Cut in individuell
Cut in horizontal
Promostory 90"
Finalshow 180"
Sponsoring 17 Meter
Sponsoring 17 Meter
Viva: Cut Ins + Move
SIENETs]

Print
Neon
TV Movie
Online
Homepageevents
Social Media Koops
Bewegtbild
Standard + CpC
Mobile
Sowefo
BLZ-Targeting
Preroll
Mobile Search
Standard

Programm-Sponsoring

Trailer-Sponsoring

Il = starke Kampagnenbetonung / Betonung zum Kampagnenstart
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